SPECIAL REPORT: HEALTH CARE THAT WORKS 



Unless Paul Martin’s last-ditch plan pays off, 
the Liberals are 
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^ Campaign 2004 


GOING, GONG 

Paul Martin's campaign has gone off the rails. JOHN geddes reports on the Liberal partySsperate last-ditch plan to get 
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^ Ten Lost Years Sault Ste. Marie 

A STEEL CITY’S BLUES 

For residents of a town where the main industry has been hammered, the boominfanadian economy is a bit of an insult, writes Katherine macklem 
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NORTH AND SOUTH 














































































































‘A FRIEND WELOVED’ 




































RED MILE RHAPSODY 

























OCialis 

ASK YOUR DOCTOR 


HEALTH 


CIALIS is HERE. CARE % 
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We mean 
business. 

Business Reports at :26 and :56. 
Market Minutes at :13 and :43.* 
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STAR-STRICKEN 



There's being pulled 
in two directions... 
































































































































































THIS TIME, THE 

REVOLUTION 

UIILL BE TELEVISES. 
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I WANT MORE DADS’ DAYS 
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SONY 


WEGA 



Sony's awe-inspiring Grand WEGA Televisions have 
impressed Canadians with their outstanding picture 
quality and amazingly slim profile. The 42" TV is less 
than 15" deep, so you can maximize your viewing 
and your living space. Even more striking is the Grand 
WEGA Television's amazing high resolution, wide 
XGA picture quality (3.28 million pixels). 



Grand WEGA TVs deliver breathtaking images at up to 
70" diagonal to make your DVDs, satellite or regular cable 
pictures look totally amazing. Sony's Wega Engine™ 
processes all video sources digitally to give you accurate, 
high quality images from any source. Grand WEGA 
TV's picture is worth a thousand words. See it for yourself at 
a Sony retailer near you and prepare to be amazed. 



www.sonystyle.ca/grandwega 

Sony. Grand Wega, XBR, Wega Engine and Sony Style are trademarks of Sony Corp. Television screens are simulated. 




























